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Home Services - Marketing Manager
Company Name: [INSERT COMPANY NAME HERE]
Department: Marketing
Reports to: [Owner, general manager or CEO]
Location: [INSERT LOCATION HERE]
1. Position Summary
As marketing manager at [Company name], you'll keep a steady flow of good leads coming to our phones and website. You'll run our ads, website, Google Business Profile, reviews, email and local outreach, manage the budget and outside vendors, and show which sources turn into booked jobs and revenue.
2. Essential Duties and Responsibilities
1. Plan the marketing calendar around [your busy and slow seasons] and the services we most want to sell.
1. Run paid search, social and local ads within [monthly budget], and shift spend toward what books jobs.
1. Keep the website, Google Business Profile and online listings accurate on services, hours and service area.
1. Ask every customer for an honest review, and reply to good and bad reviews within [time frame].
1. Track each lead to its source with call tracking and [CRM], and report the cost per booked job.
1. Manage agencies, designers and other vendors, and judge their work by results.
1. Run email and text campaigns to past customers, with the consent and opt-outs the law requires.
3. Key Tasks / Daily Activities
1. Check yesterday's leads, calls and booked jobs by source.
1. Adjust ad budgets and pause offers the team can't serve right now.
1. Read new reviews and send complaints to [service or operations manager] the same day.
1. Write or approve ad copy, posts and emails.
1. Talk with the sales or office team about the quality of recent leads.
4. Key Performance Indicators (KPIs)
1. Qualified leads by source: [your target].
1. Cost per booked job, by channel: [your target].
1. Revenue from jobs that marketing brought in: [your target].
1. Google rating and number of new reviews: [your target].
1. Website visits that become calls or booking requests: [your target].
1. Growth of the past-customer email and text list: [your target].
5. Required Qualifications and Skills
1. [3+] years of marketing experience, including paid search and local marketing.
1. Has tied marketing results to booked jobs or sales, not only clicks.
1. Comfortable with [ad platforms], Google Business Profile, analytics and call tracking.
1. Writes clear, short ad and web copy.
1. Can manage a budget and hold vendors to results.
6. Preferred Experience
1. Marketing experience for [your industry] or another home service or local business.
1. Experience with [your CRM or field service software] and [your website platform].
1. Basic photo, video or design skills with [your tools].
7. Physical Requirements
1. Computer work for most of the day, with visits to job sites and local events.
1. Carrying event materials and signs up to [weight].
1. With or without reasonable accommodation.
8. Work Environment and Schedule
1. Based at [office location], with [remote or hybrid days].
1. Regular hours of [days and times]; some evening and weekend events.
1. Same-day budget changes when [weather or demand] shifts.
9. Compensation and Benefits
1. Pay: [range and hourly or salary basis].
1. Additional pay: [overtime, bonus or incentive terms, or none].
1. Benefits: [health, dental, vision, retirement, paid time off, and when they start].
10. Company Culture and Overview
1. [Two or three sentences on what your company does, the area you serve, and the support a new marketing manager gets in the first 90 days.]
11. How to Apply
[Apply link or email]. Our process: [phone interview, in-person interview, and next steps]. Contact [hiring contact] if you need an accommodation during the application process.
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