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Retail - Marketing Manager
Company Name: [INSERT COMPANY NAME HERE]
Department: Marketing
Reports to: Chief Executive Officer
Location: [INSERT LOCATION HERE]
1. Position Summary
We're looking for a Marketing Manager to bring shoppers into our stores and to our website. You'll plan the promotion calendar, run email, text, social and paid ads, manage the loyalty program, and support store events and openings. You'll show which campaigns paid off in store and online sales.
2. Essential Duties and Responsibilities
1. Build the yearly marketing and promotion calendar with the buyers, the E-commerce Manager and store operations.
1. Run email and text campaigns, and grow the customer list and loyalty program.
1. Manage paid social, search and local ads by store market, within budget.
1. Plan grand openings, in-store events and local partnerships for each store.
1. Brief the Visual Merchandiser and stores on in-store signs, windows and promotion details.
1. Collect vendor co-op advertising funds by meeting each vendor's requirements.
1. Report campaign results tied to store and online sales.
3. Key Tasks / Daily Activities
1. Check yesterday's campaign results, email performance and website traffic.
1. Write or approve emails, texts, social posts and ad copy.
1. Send stores promotion details and signs ahead of each event.
1. Answer reviews and social comments, or route them to customer service.
1. Meet with the E-commerce Manager on the week's promotions.
4. Key Performance Indicators (KPIs)
1. Sales from marketing campaigns: [your target].
1. Email and text list growth: [your target].
1. Loyalty member share of sales: [your target].
1. Return on ad spend: [your target].
1. Store traffic during promotions: [your target].
5. Required Qualifications and Skills
1. [3+] years of marketing experience for a retailer or consumer brand.
1. Has run email, text and paid social campaigns and reported the results.
1. Comfortable with an email marketing platform and social ad tools.
1. Writes short, clear promotion copy.
1. Bachelor's degree in marketing or communications, or equal experience.
6. Preferred Experience
1. Experience with a retail loyalty program or customer database.
1. Has marketed store openings or local events.
1. Basic design skills with [your design tool].
7. Physical Requirements
1. Sit at a computer for most of the day, and carry event supplies up to [25] pounds.
1. With or without reasonable accommodation.
8. Work Environment and Schedule
1. Based at the central office, with travel to stores for events and openings.
1. Some evening and weekend work for events and holiday campaigns.
1. Busiest from [October through December].
9. Compensation and Benefits
1. Pay: [range and hourly or salary basis].
1. Additional pay: [overtime, bonus or incentive terms, or none].
1. Benefits: [health, dental, vision, retirement, paid time off, and when they start].
10. Company Culture and Overview
1. [Two or three sentences on what your company does, the area you serve, and the support a new marketing manager gets in the first 90 days.]
11. How to Apply
[Apply link or email]. Our process: [phone interview, in-person interview, and next steps]. Contact [hiring contact] if you need an accommodation during the application process.
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